Mobile TV: What’s Next?
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Mobile phones are now ubiquitous. Even at the lower end of the handset
market, mobiles are fast becoming personal media centres. But the killer ap-
plication that is absent is streamed video content. But change is coming...

Device Revolution

Mobile handsets are no longer constrained by
poor displays or ‘tinny’ sound.

Just consider the iPhone. The touch screenis a9
cm liquid crystal display (320x480 pixels, HVGA)
with scratch-resistant glass, and can render
262,144 colours. The iPhone 3GS also features a
new Fingerprint-resistant oleophobic coating.

With stereo headphones attached, the Apple
iPhone — and many of the latest generation mul-
timedia phones —is a more-than-adequate per-
sonal TV and video player.

However, content is missing. Multimedia phones
are perfectly capable of streaming YouTube con-
tent on a WiFi network — but users are often still
denied streamed video via standard 3G and
HSDPA networks. Not any more...

Why such slow progress?

First, mobile operator companies are not enter-
tainment companies. Early attempts to offer
paid content via mobile devices faltered because
of poor streaming technology and handsets that
weren’t fit for purpose. Second, the best, most
lucrative, content was missing — there seemed
to be a gulf between content owner and service
provider. The result: poor take-up and short-
lived service provision.

However, at SLA Mobile, we believe that mobile
TV is an idea whose time has come.

Most mobile operators can appreciate that high
quality video content — live and on-demand —is
a significant market opportunity. As a result of
our partnership with Abdeus, we can now offer
a compelling set of reasons for service providers
and entertainment companies to make the leap
to high quality, revenue-driving mobile TV.
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What types of content?

The answer is simple—because mobile phones
follow people as they move about.

Mobile phones are connected to 3G and 3% G
networks that are perfectly capable of delivering
high quality streamed video content.

Therefore it stands to reason that consumers will
consume high-demanded content if they are un-
able to watch it from home.

Live sporting events and major TV specials will be
consumed via mobile devices if the opportunity is
available. Similarly, music videos, movie pre-
views, and TV programme excerpts, will all be
consumed on-demand. There is no significantly
different revenue generation opportunity be-
tween iPhone apps and video content — except in
terms of availability.

At SLA Mobile we work with both service
providers and content owners to allow
easy provisioning of subscribers and de-
vices for live and on-demand content
across all 3G devices.

SLA Mobile’s expertise in service delivery
is aligned with Abdeus’ highly scaleable

How does it work?

Abdeus’ media delivery suite provides end-to-end
content management and delivery — from content
owner, to service provider to consumer. SLA Mobile
ensures seamless integration between the Abdeus
solution and the service providers’ service delivery
platforms and content owners’ programming.

The Abdeus suite incorporates the streaming plat-
form and media server, a full CMS solution, video
encoding and service level monitoring. SLA ensures
integration into rating and charging engines, provi-
sioning and BSS/0SS.

The combined SLA/Abdeus solution is a proven,
scaleable, enterprise solution that supports live
streaming and video on demand. All the main video
formats are supported — MPEG4, Quicktime etc. —
as well as the main video and audio compression
protocols. All known 3G handsets are supported —
including iPhone and Blackberry — and a digital
rights management (DRM) is integrated into the
stream and download platform.

Benefits at a Glance

The benefits to be gained by operators and content
owners alike in offering live streamed programming
and video on demand to mobile devices are clear:

and robust media delivery suite to deliver w {AIYAFAOLYyG AYONBYSyll
a rich digital video experience to sub- w 9EGSYRSR Odzai2YSNJI o6l &$
scribers. w wSO CJZNJ\'J\ y = a dZé éO NA LJU A 2 y
w a dzfamn#&l customer relationship
By working with SLA Mobile, operators and content
owners have the assurance of working with a
S,amObIIe (Obdeus proven high growth integrator and best of breed
media delivery suite platform.
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